Campaign Title: Aspen’s 7 Days of Summer Festival
Background:

When one thinks of Aspen, they typically think “snow” and not “sun.” I asked a few locals around town what their summers were like, and they said they were pretty active, with a lot of jazz and music festivals, food and wine tastings, and of course, outdoor activities such as mountain climbing, biking, and rafting. I was pretty surprised to hear this, but wasn’t surprised to hear that they said most people don’t think of vacationing in Aspen during the summer months. Ironically, on my flight home, I was reading about travel tips in a magazine that included how to book cheaper vacations. Their tips were to visit the destination during off months, because they actually do have things to do there during those times, and one can find airfare and hotel rates of up to 50% off. I figured what better topic to publicize than promoting a city typically associated with the cold, for the summer months.
PR Challenge:

· To get more visitors and tourists to visit Aspen, CO in the summertime, as it is usually a destination for skiing and winter activities, and not well known for their summer activities. 
· Create a summer event to attract more tourists called the 7 Days of Aspen Summer Festival, which will kick off the summer and begins on Memorial Day, Monday, May 27th, 2013. 

· The festival will be held in the town of Aspen and all 4 mountains surrounding it.

Situation Analysis: 
Many people do not think of Aspen as a summer vacation spot. Although there are many outdoor summer activities and events to attend on the mountains, many people are not aware of it. Our biggest competitors are Vail, and Boulder Mountains in Colorado, as they are bigger cities with bigger airports, although Aspen does have its own airport 5 miles from town.
Key Message: 
Aspen is just as active and entertaining in the summer than the winter! Join us for Seven days of outdoor fun, sun, and some good food to kick off our summer season!

Organization’s Goals, Values and Communications Goals:

Aspen Snowmass is comprised of four mountains, going from easiest to hardest level skiing and hiking: Buttermilk, Snowmass, Highlands, and Ajax. Snowmass’ purpose, is to “renew the Aspen spirit,” while our values are to “sustain the ‘Aspen Idea,’ the idea of complete life where mind, body, and spirit are enriched.” 

· Mind values are to “practice values-based leadership with authenticity and transparency, support the concept of life-long learning and continuous improvement, and provide personal and professional development” (www.aspensnowmass.com.) 
· Body values are to “promote physical and emotional wellness, encourage employees and guests to experience our natural environment, and inspire and celebrate athletic achievement” (www.aspensnowmass.com.) 
· Finally, the spirit values are to: “deliver exemplary hospitality and superior guest service, uphold a company culture that fosters trust and rewards excellence, and be responsible stewards of and advocates for the environment” (www.aspensnowmass.com.) 
Goals: 

· To increase the tourist rate during the summertime.

· To educate tourists and increase awareness on the events and attractions that Aspen has to offer in the summer months.

· To inspire winter tourists to come back during the summertime.

Marketing Objectives:

· To increase summer tourism by 5% by the end of the Summer season in 2013.

Communications Objectives:

· To increase awareness and social media presence, in order to educate the public about summer events and activities by the end of the Summer season in 2013. 

Main Objective: 

· To get 500 people to attend the “7 Days of Summer” kick-off to summer festival, on May 27th, 2013. 
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Key Message: Aspen Snowmass is not just for skiing; kick off the summer during the 7 Days of Summer festival to satisfy your travel, activity, food and wine cravings! 

	Target Audiences:
	The Media: Travel Industry
	U.S. Families
	Young Adults Ages 21-35
	Travel Agencies

	Messages:
	A local Western mining town vibe complete with cowboy hats, boots, suede and furs. Easy to get to: fly directly in to Aspen Airport, 10 minutes from the town, or take the scenic highway I-70.
	Looking for a fun way to start your children’s summer vacation? Visit Aspen Snowmass for some family fun and affordable adventures! 
	Do you feel like there’s never anything to do at home? Well come enjoy Aspen Snowmass this summer during the 7 Days of Summer Festival and you won’t feel restless here!
	Travelers enjoy access to four mountains in one vacation. Free shuttle service from the town of Aspen is offered throughout the town and all four mountains, while many hotels offer as much as a 50% discount during the off-season, according to smarttravel.com.

	
	Travelers enjoy access to four mountains in one vacation. Free shuttle service from Aspen is offered throughout the town and services all four mountains
	Take the scenic route and drive into town, or enjoy the summer flight deals and book a flight straight to Aspen Airport located 10 minutes from the town’s center.
	Our nightlife is hard to beat, from trendy bars and restaurants to taverns and lounges, there’s always something to do! Pre-game at our food and wine tastings, then head out to listen to Aspen’s local bands all around the town.
	A local Western mining town vibe complete with cowboy hats, boots, suede and furs. Easy to get to: fly directly in to Aspen Airport, 10 minutes from the town, or take the scenic highway I-70.

	
	Explore the mountains during the summer and avoid heavy crowds and prices, with temperatures in the high 70’s to low 80’s.
	Family activities include food (and wine for the adults) tastings from local restaurants, nightly concerts from local bands, firework shows, and free shuttle service to all four mountains.
	During the day don’t forget to stop by our shops to pick up some authentic cowboy boots or leather goods, take a photography session, or explore the villages of the four mountains via our free shuttle services.
	Explore the mountains during the summer and avoid heavy crowds and prices, with temperatures in the high 70’s to low 80’s.

	
	Outdoor activities include: hot air ballooning, rafting, hiking, mountain biking, and horseback riding. 
	Enjoy shopping in this local mining Western town and purchase an authentic cowboy hat, boots, or leather goods. Grab a bite to eat at our family friendly restaurants, or enjoy a guided animal and wildlife hike in any of the four mountain villages.
	In the mood for something more physical? Go horseback riding, rafting, biking, hiking, or relax and detox with some AM and PM mountainside yoga, which are all free activities and part of the 7 Days of Summer Festival.
	Outdoor activities include: hot air ballooning, rafting, hiking, mountain biking, and horseback riding.

	
	Relax after a full day of physical activity, and attend a local concert, food and wine tasting, or stretch out with some AM and PM mountainside yoga, which are all free and part of the 7 Days of Summer.
	Other activities include biking, horseback riding, and rafting. All activities offer kids only, adults only, or family options.
	The J Bar has been vending drinks since 1889, and the Belly Up is the perfect place to catch some live music, while Bar Aspen offers dancing and karaoke. 
	Relax after a full day of physical activity, and attend a local concert, food and wine tasting, or stretch out with some AM and PM mountainside yoga, which are all free activities part of the 7 Days of Summer Festival.

	
	Aspen is a favorite in family vacations, but is a town full of young adults. As of the latest census, 10% of Aspen is made of young adults ages 18-24, and 42% ages 25-44.
	Traveler Review: “I loved Aspen and would go back anytime. With activities for younger and older children, Aspen is a favorite in my family”-TripAdvisor.com
	Aspen is a town full of young adults, as of the latest census, 10% of Aspen is made of young adults ages 18-24, and 42% ages 25-44. The town has also been voted number 1 in the Top 10 Singles and Nightlife scene by vacationrentals.com! 
	Aspen is a great family destination, but full of activities for young adults as well. The J Bar has been vending drinks since 1882, while the Belly Up always has live music.


Strategy:
Use social media to reach tourists to build relationships and make their experience more personal.

Tactic:

· Keep up with social media and “follow” people on Twitter, or respond via Facebook who tweet or mention Aspen to keep things personal and build a relationship.

Cost: Free

Strategy:

Promote the festival in the winter months when there are the highest amounts of tourists.
Tactic: 

· As Colorado is so high above sea level, and the sun is always shining, skiers always use sunscreen. We will be giving out free trial sized sunscreen samples to people throughout the town and in stores. Employees handing them out will remind tourists to come back in the summer. On the sunscreen it will say: “7 Days of Summer, May 27th, 2013 visit www.AspenSnowmass.com.”

Cost: $1,700 for 5,000 or $3,400 for 10,000 large customizable SPF 30 sunscreen packets from http://www.mapleleafpromotions.com/Sunscreen_Packet_SPF30.html 
Strategy:
Use incentives for tourists to come back in the summer during our winter events. 
Tactics:

· Promote the festival during the Bud Light Hi-Fi Winter Concert series, throughout the holiday season on social media sites, and through word of mouth from concierges and other employees. “If you like this concert series, come back in the summer to catch one, or more, concerts during the ‘7 Days of Summer Festival’ or in the Aspen Music Festival held from June 20th -August 19th” Cost: Free

· Hold a raffle that you can only participate in if you attend the first concert during the series. The winner of the raffle receives a 10% discount for a two-night stay at The Gant Hotel in the heart of Aspen that expires by the end of the summer. Cost: $300 

· Contest during the week of Wintersculpt, Winterskol, and Soupskol, which bring out all of the locals and tourists. Hold a raffle during Soupskol for those who have voted for their favorite restaurants. The winner receive a 50% discount for a two-night stay at the Inn at Aspen during the festival and a $25 gift certificate to the winning restaurant during Soupskol. Cost: $179 for discounted hotel, $25 for gift certificate. Total: $204
· Hold a contest during the Aspen/Snowmass Ski and Snowboard Open. Tourists and locals will already be in attendance of this, so it will be another chance to easily get the word out. The contest will be for those on the mountain during these days: whoever has the wackiest ski outfit wins a 2 night, 10% discounted rate at the Little Nell Hotel good for a stay anytime in the summer. Cost: $710

· Promote the “7 Days of Summer” festival during the closing days of all of the mountains. Whoever guesses how many inches of snow all four mountains received during the Winter 2012-2013 season will win a 20% discount at the Hotel Jerome for a 2-night stay during the festival. Cost: $200

Total Cost: $3,114

Estimated Budget: $3,500
Target Audience #1: Families

Target Audience #2: The Media: Travel Industry
Target Audience #3:  Young Adults in the age range of 22-35
Target Audience #4: Travel Agencies
Media Targets:

Using broadcast and Internet targets would attract the young adult audiences, while print and regional news would attract our other target audiences. Additionally, while the media picks up our winter events, as it normally does, especially during the Winter X Games, our summer events will also be featured from the contests, raffles, and promotions held during each one. 

Internet: Twitter, Facebook, e-mail blasts through TripAdvisor.com, AspenDailyNews.com, and FamilyVacationCritic.com

Why: Many people today have a Twitter or Facebook account, or both. This is a great way to reach people and plant the idea of the festival in their heads. By seeing something on TripAdvisor’s and FamilyVacationCritic.com’s regular emails, or on their websites, they will actually see firsthand what is offered during the festival and the summer season. In addition, tourists will see how good the hotel and airfare discounts are during the “off” season. By promoting on AspenDailyNews.com, locals and other Colorado residents will read about the summer activities to maybe plan a “staycation” for their families or friends. 
Regional: The Denver Post, Aspen Daily News, The Aspen Times


Why: Promote to residents of Aspen and Colorado to promote a “staycation” vacation for families and young adults. Instead of traveling far away for a summer vacation, residents are able to find a very inexpensive and active summer vacation activities in their backyard. Promoting through these newspapers will also reach tourists in the wintertime, as the newspapers are delivered to each hotel room every morning.
Print: Regional targets, The New York Times, National Geographic Traveler Magazine

Why: Promoting on the New York Times and National Geographic Traveler Magazine will reach an extremely high amount of people, 950,000 and 700,000, respectively. National Geographic Traveler Magazine’s values and goals also meet our own, as it is a publication that was founded on the belief of the importance of exploration, living like the locals, as well as dedicated to finding great outdoor family trips
Broadcast: Aspen Daily News, The Travel Channel, Travel + Leisure, KMGH Denver’s Channel 7 News, The Today Show.

Why: Each Colorado based broadcast show will reach Colorado residents, as well as visitors during their stay. The Travel Channel and Travel + Leisure also have an extremely high viewership that give people travel tips, great family vacation spots, and how to travel economically. The Today Show will give us the most impressions, as it gets millions of viewers each morning. If we appear on these highly influential shows and in the print targets above, tourists will see that our statistics of up to a 50% off discount during the summer months are credible.
SWOT Analysis:

Strengths: 
· High amount of tourists in the winter, meaning we can reach a lot of people during the winter months and promote Aspen during the summer months. 
· We have many jazz and music festivals, outdoor activities such as hiking, mountain biking, rafting, and food and wine festivals to attract tourists to. 

· The summer weather is very favorable with no humidity, and a warm, sunny 70-80 degrees.

· The public has little to no preconceived ideas and perceptions about Aspen during the summertime, which makes it easy to show them all of the great things we have to offer.
Weaknesses: 
· Aspen is highly publicized, through the media and celebrities, as a winter only, ski resort town. 

· Awareness levels are low about visiting here in the summer. 
Opportunities: 
· Tourist rates have been going up for both the summer and winter seasons at Aspen (summer just more slowly than winter rates.) 
· Technology is growing faster than ever and social media presence is highly advantageous for our business. 
· All of our local winter events are opportunities, as well as the fact that people are looking for good vacation deals. 

· Low awareness levels are a good opportunity because that means the audience has very few, if any notions, thoughts, or ideas about Aspen in the summer. This means we can promote all of the activities we have to offer without dealing with anyone’s biased notions.
Threats: 
· As in any other outdoor focused destination, the weather during summer months could be poor, rainy, or cold. 
· A big threat could be that people would want to visit Boulder or Vail because they are bigger cities that are also surrounded by many other cities. 

· Our preceding winter season, where we will be doing the most promotion, could be poor and not attract a lot of tourists looking for good skiing and snowboarding.
Campaign Launch Dates:

November 26th, 2012: This is the first day of the Bud Light Hi-Fi Concert Series that goes on all winter long. Light promotion should be taking place here on social media sites, and word of mouth for concierges, “hey, if you like this concert series, come back in the summer to catch one, or more, concerts during the “7 Days of Summer Festival” or in the Aspen Music Festival held from June 20th -August 19th. Hold a raffle that you can only participate in if you attend this first concert. The winner of the raffle receives 2 free tickets to a concert of choice during the Aspen Music Festival and a 10% discount for a two-night stay at The Gant in the heart of Aspen. 

December 15th, 2012: The holidays are our biggest celebrity and tourist infused time of the winter, although our season starts before this. We will start promoting summer events around this time, and make people realize that they can have as good a time here in the summer than in the winter. See below for more details.

December 20-31st 2012: This is the “Twelve Days of Aspen” which is a town-wide celebration. Everyone is invited to stroll through the town, take advantage of some good shopping deals, free ice skating and horse and carriage rides, and watch the Christmas carolers in the city center. We will have an event page for the 12 days of Aspen on Facebook, and promote it on there and twitter, as well as through our email list. We will then be handing out free sunscreen packets promoting the festival. As Colorado is so high above sea level, and the sun is always shining, skiers always use sunscreen anyways. We will be giving out free trial sized sunscreen samples to people throughout the town and in stores. The packet will say: “7 Days of Summer Festival starts May 27th, 2013. Visit www.aspensnowmass.com for more details.” 
January 12-16, 2013: Wintersculpt, Wintersköl, and Soupsköl are during this week. They are extremely popular events bringing out all of the locals and tourists to see the kids and adult’s ice sculptures, vote in this contest, attend free concerts by the US Air Force Marching Band, shop around the town, and taste test and vote in all of the local restaurant’s best soup. This is an excellent time to hold an event because there already is an event, which attracts herds of people. We will hold another raffle during Soupsköl for those who have voted for their favorite restaurants. The winner will receive a 50% discount for a two-night stay at the Inn at Aspen as well as a small gift certificate to the winning restaurant of Soupsköl. 
February 9-12, 2013: Aspen/Snowmass Ski and Snowboard Open. Tourists and locals will already be in attendance of this, so it will be another chance to easily get the word out. Hold a contest for those on the mountain during these days: whoever has the wackiest ski outfit wins a 2 night, 10% discounted rate at the Little Nell Hotel good for a stay anytime in the summer. 
April 8th, 15th, and 22nd: Closing days of all of the mountains. Whoever guesses how many inches of snow all four mountains received during the Winter 2012-2013 season will win a 20% discount at the Hotel Jerome for a 2-night stay during the festival. 
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MEDIA ADVISORY

Aspen Snowmass Hosts First Annual “Seven Days of Summer” Festival on MEMORIAL DAY, MAY 27th, 2013

What:
Aspen Snowmass Mountain invites one and all to help kick off our summer celebrations with a week-long Seven Days of Summer festival containing activities to promote Aspen’s three main values: the mind, body, and spirit.

When:
Monday, May 27th- Sunday, June 2nd, 2013.

Where:
The town of Aspen, Colorado, and all four mountains: Snowmass, Ajax, Buttermilk, and Highlands.  

Why:
When one thinks of Aspen, thoughts of snow and ice sculptures come to mind. What travelers don’t know about Aspen are the many events held during the summer months on the mountains. Music, art, food and wine festivals are held on the mountains, as well as many outdoor athletic opportunities like biking, hiking, and even hot-air ballooning. The main focus of Aspen Snowmass is on renewing the Aspen spirit, while sustaining the Aspen idea, the idea of complete life where mind, body, the environment and spirit are enriched. 


During the one-week summer kick-off festival, Snowmass will be enriching the mind, body, and spirit through group nature hikes on each mountain, photography sessions, food and wine tastings from local restaurants, sunrise and sunset mountainside yoga, as well as nightly concerts from local bands and artists. As usual, free bus service provided by the town runs daily throughout all four mountains. A firework display will be held on the first and last night, so bring your friends, family, and yourself to kick off the summer and enjoy all of the fresh mountain air Aspen has to offer!

Questions?
Call us toll free at (800) 308-6935 or (970) 925-1220

Aspen Snowmass/ Aspen Skiing Company 

Corporate Fact Sheet

Headquarters: 520 East Durant Avenue  

Aspen, CO 81611-1873

E-Mail: pr@aspensnowmass.com 

Internet: www.aspensnowmass.com 
Telephone: (970) 925-1220

Toll Free: (800) 525-6200
Fax: (970) 949-5032

Founded/Ownership: The Aspen Skiing Company and Aspen Snowmass were founded in 1946. Buttermilk and Highlands Mountains were developed in 1958, and Snowmass Mountain in 1969. Today, they are all known as Aspen Snowmass: the Power of Four, with Mike Kaplan serving as President and CEO. Aspen was founded in 1879 and is located in the state of Colorado, in Pitkin County.

Overview: Aspen Snowmass’ vision is, and has always been simple and much more than just making a profit or doing the bare minimum. We are unique individuals that combine our life's passion with our work. Snowmass’ main focuses are on renewing the mind, body and spirit, as well as respecting and sustaining the environment.


Throughout the years, our company has grown dramatically, but our dedication to sustainability in the broadest sense of the word is what we are all about. We are focused on making the experience at Aspen Snowmass fun, energizing, hassle free and of the highest quality. We believe this approach makes us a more compelling and exciting destination, and one that stays with you, even after you've gone home.
 

Milestones: In the history of skiing, Aspen has become a legend. With four mountains, all within minutes of the headquarters, Aspen has become one of the worlds most famous and popular ski destination for celebrities, families, and young adults. In 1978, Twentieth Century Fox purchased Aspen Skiing Company, while today, the Crown Family of Chicago currently own it. In June of 2011, Aspen’s dollar value totaled $82 million. Additionally, for the 2011-year, fractional transactions totaled 123, an increase of 38% from 2010.

Markets: Aspen Snowmass is focused on serving the tourism and travel industries.

Services: Aspen Snowmass is dedicated to providing the best ski conditions, resorts, on-mountain photography, event planning, concierge services, ski and snowboard schools, as well as other winter and summer activities. Aspen Snowmass is dedicated to enriching the customer’s mind, soul, and body, while protecting and sustaining the environment.

Affiliate Partners: Clif Bar, Countour, Giro, Skullcandy, Teko

Resort Partners: American Express, Audi, Bud Light, Coca-Cola, Green Mountain Coffee, Helly Hansen, Sentinet Jet, Sprint,

Press Contact: Jeff Hanle, Director of Public Relations: 970-300-7022, jhanle@aspensnowmass.com 

[image: image2.png]ASPEN SNOWMASS.

THE POWER OF FOUR




For Immediate Release: 4/25/2012
For further information, contact:

Jeff Hanle





Carly Steet

Director of Public Relations



Public Relations Manager

(970) 300-7022




(315) 723-0000

jhanle@aspensnowmass.com 



csteet@gmail.com    


5 Ways to Save Money and Have Fun in Aspen for Your Summer Vacation

As many Americans are focused on spending their money wisely, most don’t realize that having an activity-packed and family fun vacation in Aspen, CO is very reasonable.

“Traditionally, many people think of Aspen, CO as a winter destination full of ice sculptures, world-famous skiing, and great shopping,” explains Carly Steet, Public Relations Manager for Aspen Snowmass. “What people don’t realize is that you can have just as much fun, with just as many activities during the summertime, while actually saving a lot of money.”

Here are Steet’s 5 ways to save money while planning your summer vacation in Aspen:
1. Book flights 6-8 weeks before set vacation days, and try to book flights on Tuesdays and Wednesdays. These are the days that the airlines put out their best deals, while also competing with each other’s prices.

2. If you are in the Aspen area during our winter months, be sure to participate in any of our free events, such as Soupsköl, 12 Days of Aspen, and our ski and snowboard open. Here you can enter contests and raffles to win discounted rates at local hotels, and gift certificates to restaurants. 

3. Check Aspen Snowmass’ Twitter and Facebook pages regularly. By mentioning certain promotional status updates or tweets, many hotels and restaurants offer special discounts.

4. Simply booking a stay in one of our hotels during the summer months will save you up to 50% of the normal rate. Since Aspen is known more for it’s skiing and winter activities, tourists would say the summer is “off-season” for us. Trust us, it’s just as busy as our winter, but airfare and hotel accommodations will certainly be cheaper during these times.

5. Attend our free events! Our first annual 7 Days of Summer kick-off event hosts free photography sessions, $10 mountainside yoga classes, live local bands performing around the town, and a free, city-wide food and wine tasting! Along with this, our other free summer events include the Aspen Arts Festival and Aspen Music Festival.

FAQ’s

1. How can I get to Aspen?

You can fly into Aspen/Pitkin County Airport, which is a 10-minute drive from our city center. You can also take a beautiful and scenic drive in to aspen via Highway 82 or Highway I-70. While you’re here, there’s really no reason to have your car, as we have free buses and shuttles that transport passengers to and from all four mountains. If you’re in the mood for renting a car, Go Rentals will provide you with all types of cars, SUV’s or trucks!

2. Where are good family places to stay in Aspen?

The Aspen Grand Hyatt is a beautiful and affordable place to stay. Offering studios, two, and three bedroom suites, all with luxurious bathrooms, fireplaces, refrigerators, microwaves, and all other kitchen utilities and utensils, this hotel allows families to eat in, or enjoy a late-night snack to save some money. The two and three bedroom suites have a living room, fully equipped kitchen, and dining space. Hot tub, pool, fitness room, and the Grape Bar/Lounge are all kid-friendly options at this hotel. The Hyatt is centrally located in the heart of Aspen, and walking distance to all of the best shops, restaurants, and Movie Theater.

The Gant is another family-friendly hotel complete with tennis courts, swimming pool, and hot tubs. The luxurious condos offer a comfortable and cozy atmosphere in three different accommodation options: standard, deluxe, and premier units. The Gant is also centrally located in the heart of Aspen.

The Limelite Lodge is located on Snowmass Mountain, and is walking distance from the Aspen Mall. The Lodge offers room types from a standard room, all the way to a penthouse suite, all with stunning mountainside views. The Lodge offers beautiful rooftop terraces looking out over the mountain, as well as a fitness room, pool, hot tub, and food and drinks daily offered in The Lounge.

3. What activities are there to do in the summer time?

There are so many fun things to do in Aspen, there’s something for everyone here! Enjoy the balmy breeze in the town and kick-off summer on Memorial Day during our “7 Days of Summer Festival” town-wide celebration. Can’t make it to that? Attend the Aspen Arts Festival, Aspen Music Festival, Aspen’s Triathalon, Cycling Festival, OUTSIDE in Aspen, which celebrates all summer outdoor sports, the Old Fashioned 4th of July Celebration, and more, from June-August.
4. How much money should I bring with me if I am traveling with my family?

Depending on where you stay and eat, you could spend anywhere from $500 to thousands of dollars. If you stay in condos or a hotel rooms equipped with a kitchen, feel free to shop at our local City Market grocery store for a night or two. We have restaurants from fine dining to casual, (but very fun) restaurants like Cantina’s Mexican Restaurant, and Boogie’s American Diner. We also have designer clothing and retail stores, like Ralph Lauren and Prada, but some of our best and authentic shopping can be done in our local stores.

5. What is nightlife like in Aspen?

We have what everyone is looking for in Aspen! From bars, taverns, lounges, clubs, or fine restaurants, there’s something for anyone. There is always a band, whether local or well known, playing somewhere in town on any given night. The town comes to life in the nighttime with many shops open until 8pm, and locals and visitors strolling the sidewalks. The J Bar has been vending drinks since 1889, and the Belly Up is the perfect place to catch some live music, while Bar Aspen offers dancing and karaoke.
6. What exactly are the “7 Days of Summer?”

The 7 Days of Summer Festival is our kick-off to summer event, starting on Memorial Day Monday, May 27th and ends Sunday, June 3rd 2013. Events include: sunrise and sunset mountainside yoga, nature trail hikes, photography sessions, local food and wine tastings, nightly local concerts, and a firework display on the first and last night of the festival.

7.  What are the weather conditions in the summer?

Aspen summers are typically mild, full of sunshine (as is typical year-round), and temperatures reaching to an average 80 degrees, although nights are much cooler, so pack a sweatshirt.
8. How do I handle the high-altitude in Aspen?

Altitude sickness may occur and consists of light-headedness, nosebleeds, and some light nausea. To prepare, drink at least 64 ounces of water a day one week before your trip, and even more while flying, as flying dehydrates you. Keep drinking water while you are in Aspen as well. Be careful, because one alcoholic drink equals two in Aspen! Hotel rooms are all equipped with humidifiers, so be sure to keep those on at night. Advil is also recommended for any headaches or sick feelings, but any altitude sick feelings typically last for the first day only while your body acclimates to the new elevation.
9. Where are some family-friendly restaurants in Aspen?

Boogie’s American Diner, Cantina’s Mexican Restaurant, 520 Grill, and The Red Onion, just to name a few, are all family-friendly, casual, fun, and inexpensive restaurants. All of the restaurants mentioned are walking-distance from the center of Aspen.
10. What is the shopping like in Aspen?


We offer designer stores, such as Prada, Cartier, Ralph Lauren, and Gucci, as well as more affordable and local shops that offer authentic Aspen souvenirs, leather goods, cowboy boots, jewelry, fur, and dream catchers.
Distribution Strategies: 

PR Newswire: Delivers to journalists and influential bloggers throughout the world and online as well. PR Newswire reaches domestic trade magazines and reporters. This service will allow us to reach young adults and universities, as one of the target audiences are young adults. PR Newswire delivers news directly to journalists who cover young adult issues and topics through one of the targeted micro lists. PR Newswire augments what we will put out on Cision since it gives us entire lists to send our information out, so we can choose mass amounts of people to reach.
Cision: Gives us media contact lists, who to contact and when, what to pitch, and also allows us to track our activities. Cision will be used to search specific individuals from our media target list to pitch our idea the correct person who is interested in the topic.

Colorado Newswire: Includes Colorado entertainment news, Colorado technology news, Denver business, entertainment, tech news, human interest news, music, publishing, event and non-profit news from Colorado. 
Media Advisory sent out to the following press contacts:

Aspen Skollie Magazine: Local magazine highlighting Aspen news, events, videos, photos, restaurants, and nightlife. Has a very high following outside of Aspen as well. Highly circulated magazine throughout Colorado, with a great social media presence and follows people from all over the country.
CBS Denver: News for Colorado and Denver from CBS4, plus Sports, Weather, Traffic and Top Spots. Targets locals as well as tourists during their stay.
KMGH Denver’s Channel 7 News: ABC affiliated TV news station for Denver, CO. Targets locals as well as tourists during their stay.
Travel + Leisure: The world’s leading travel magazine. World Travel Guides, articles, luxury hotels, deals, vacation ideas, blogs, photo contests and more. Will target families and the travel industry.
The Travel Channel: Satellite and cable TV channel highlighting travel videos, shows, and guides on top travel destinations. Will target young adults, travel industry, and families.
The Denver Post: Daily newspaper in Denver, CO, featuring local and breaking news, including sports, weather, traffic, business, politics, photos, multimedia, Twitter and Facebook. Will target locals as well as tourists during their stay.
The Aspen Times: Daily newspaper in Aspen featuring information from Aspen, Colorado including: news, sports, ski resorts, lodging, entertainment, real estate, and more.

Colorado Serenity Magazine: Monthly magazine published in Evergreen, CO, reviewing travel destinations, concerts, restaurants, nightlife, and more. 

AspenRealLife.com blog: Aspen, CO’s well-known family and travel blog writer with online visitors from all over the country. She currently blogs/writes for the Aspen Chamber Resort Association, Aspen Post, The Aspen Business Journal, Aspen Film, The Aspen Club, Summit Sojourner and is the Roaring Fork Examiner.
Press Release sent out to the following press contacts:

Aspen Skollie Magazine, Aspen Daily News, The Travel Channel, Travel + Leisure, KMGH Denver’s channel 7 News, CBS Denver, The Denver Post, The Aspen Times, Colorado Guide Magazine, Colorado Serenity Magazine, AspenRealLife.com blog.
The Today Show: Story idea sent to Noah Kotch, Senior Producer.
Liberty Travel: A 60-year-old travel agency providing deals for dream vacations with experienced, friendly travel experts.

STA Travel: A discount student travel agency. Students and young adults are able to book cheap student and teacher flights, hotels, and hostels

FamilyVacationCritic.com: Ideas for family vacations, destination and resort reviews for families and tips from expert family travelers

Email blasts sent through: Local hotel email systems, travel agencies, and travel sites, such as The Little Nell, The Hyatt Grand Aspen, The Gant, The Ritz Carlton, The Limelight Lodge, Hotel Jerome, The Sky Hotel, Hotel Aspen, The Travel Channel, Travel + Leisure, Liberty Travel, STA Travel e-mail lists.
Twitter and Facebook: Post regularly highlighting information about the 7 Days of Summer Festival.

Publicity Strategies:

Strategy: Have Jeff Hanle, Director of PR, appear on news and talk shows, including the Today Show or The Travel Channel promoting the new festival with our Tip Sheet on traveling and FAQ sheets on hand. 

Objectives: To get 200 unique visitors to our website after the premiere of the show, 10 people to “like” our Facebook page, and 5 new hotel reservations booked after the premiere.
Tactics: Pitch letter, tip sheet, and FAQ sheets sent out to the Today Show, The Travel Channel, and other regional and national news and talk shows. 

Reasoning: promoting the festival on local and state-wide TV shows will help promote “staycations” or vacations taken within driving distance of Aspen in an effort for visitors to save money. This can also help promote families looking for something to do with their kids during summer vacations. Getting on the Today Show would be ideal and would give the most exposure and credibility to the festival. Hundreds of thousands of people will be able to see this and learn about the first annual 7 Days of Summer Festival, and learn about traveling tips as well. 

Strategy: To appear in the National Geographic Traveler Magazine highlighting the Festival.

Objectives: To get 100 unique visitors to our website after the issue runs, 3 hotel reservations booked after the issue runs, and 10 people to like our Facebook page.
Tactics: Pitch letter with press release sent to Jayne Wise, senior editor of the magazine.
Reasoning: This is an extremely influential, and the world’s most highly read travel magazine. The magazine devotes articles on family vacations, as well as vacations and traveling that are dedicated to the experience, culture, authenticity, and living like the locals. Aspen is a perfect destination for this magazine as their goals and values mirror the magazine’s. 

Strategy: To get Megan McCormick, host of “Globe Trekker” on PBS to cover the summer activities Aspen has to offer to promote tourism for next summer’s festival.

Objectives: To educate get 20 people to “like” our page on Facebook and educate them on Aspen’s summer activities and the festival.
Tactics: Pitch letter and press release sent to Megan McCormick.
Reasoning: Globe Trekker is a top rated travel show, so we can showcase our travel tips, special discount rates since it’s the off-season, and all of the activities Aspen has to offer during the Summer. People tuning into travel shows may be looking for ideas on where to go and how to book their trip inexpensively, so this can educate and shape their opinion on why they should travel to Aspen.

Strategy: Get the hosts of “Travel With Kids,” which airs on local TV stations throughout the US, as well as 30 countries internationally, to travel to Aspen this summer to cover the summer activities Aspen has to offer to promote tourism for next summer’s festival. 

Objective: To get 3 families to book a hotel reservation for the summer months after watching the show.
Tactics: Pitch letter and press release sent to the hosts’ email: simmons@travelwithkids.com 
Reasoning: We can educate parents on Aspen’s summer offerings by showing them that there is not only an abundance of safe family, children, and adult activities throughout the 7 Days of Summer, but the whole trip can be booked for a 50% discount because of the off-season rates.

Strategy: Promote the festival throughout top travel blogs such as 

everywhereist.com, petergreenbergworldwide.com, and Johnnyjet.com.

Objectives: To get 25 unique visitors to our website, 5 “likes” on our Facebook page, and 3 hotel bookings for the festival after the blog posts run.

Tactics: Pitch letter, press release, and tip sheet sent out to each blogger’s email address.
Reasoning: For those who don’t have time to watch TV and catch one of the above TV shows, appearing in the top rated travel blogs with travel tips and explaining what the 7 Days of Summer, is, would really help leverage the festival. By being in a top rated travel blog, readers will see it as our festival having been pre-screened by these highly knowledgeable and influential bloggers to show that this festival is something they want to attend.
Pitch Letter 

National Geographic Traveler Magazine

Ms. Jayne Wise

1145 17th St. NW #4

Washington, DC 20036

Dear Ms. Wise,

1 authentic Western mining town, 4 mountains, 7 days of outdoor activities in clean, crisp air, as well as food and wine tastings and live music all for discounts up to 50% off. 

You read that right, enjoy the bustling town of Aspen, Colorado, nestled in between rolling green mountains containing every color in the spectrum, during the 7 Days of Summer Festival all for 50% off hotel and airfare during the “off” but certainly not boring, season. 
Aspen is a perfect destination for your next adventure story. Families and friends can explore their own country and have a chance to be surrounded by natural wonder and wildlife, for off-season rates during our “7 Days of Summer” festival! 

At Aspen Snowmass, we are dedicated to enriching the mind, body, and spirit, while sustaining and maintaining our environment. Our town is full of cowboy hats, boots, suede and furs, and full of adventure and authenticity.

The festival is geared towards families, young adults, and anyone who loves to explore the outdoors. Activities such as a food and wine tasting, nature and wildlife hikes up each mountain, AM and PM mountainside yoga, nightly concerts from local bands, rafting, horseback riding, and hot air ballooning, just to name a few, will draw people of all ages. As always, the town of Aspen provides free shuttle service to each mountain.

A few summertime visitors have exclaimed on TripAdvisor.com, “I loved Aspen and would go back anytime. With activities for younger and older children, Aspen is a favorite in my family.” Not only does it cater to families, but Aspen is also a town full of young adults, as the latest census recorded that 10% of Aspen is made of young adults ages 18-24, and 42% ages 25-44. The town has also been voted number 1 in the Top 10 Singles and Nightlife scene by vacationrentals.com.

Stephen Kaufer, President of TripAdvisor.com (uspr@tripadvisor.com, 617-670-6300,) and Erik Klanderud, Director of Member and Visitor Services at Aspen’s Chamber of Commerce (eklanderud@aspenchamber.org, 970-920-7149,) would be informative and beneficial contacts should you need more information on reviews and facts about the town of Aspen. 

As a visitor who fell in love with the town, and someone who has been working at Aspen Snowmass in the Public Relations Department for the past two years, I can give my views, reviews, and knowledge about the town from a tourist’s standpoint, as well as a resident. Please do not hesitate to contact me via email, at csteet@gmail.com, on my personal cell phone at (315) 723-0000, or my work phone at (970) 345-3333. I will be in touch with you to follow up on the status of this project in two weeks. 

Very truly yours,

Carly Steet
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Aspen Snowmass Hosts the First Annual Seven Days of Summer Festival

ASPEN, April 14, 2013 /Aspen Snowmass. Aspen Snowmass will be holding its first annual Seven Days of Summer Festival to help kick off summer events and activities on Memorial Day Monday, May 27th, 2013 through Sunday June 2nd, 2013. The festival will be comprised of musical, outdoor, and indoor events and activities held throughout the town of Aspen, as well as all four mountains. As always, free bus and shuttle service to and from each mountain is provided by the town every single day, as well as gondola rides to the top of each mountain: Buttermilk, Snowmass, Highlands and Ajax. To participate, simply book your trip to Aspen and come enjoy the fun!  

Aspen Snowmass is dedicated to renewing the spirit while sustaining the “Aspen Life” values of enriching the mind, soul, and body. Each day, events to help renew your mind, soul, and body will be held on the different mountains and within the town of Aspen. Bring your family, friends, or yourself and enjoy activities fit for everyone. 

Are you an athlete? Then participate in invigorating nature trail hikes up all four mountains (levels ranging from beginner to advanced hikers,) AM and PM mountainside yoga on Ajax Mountain, as well as bicycle and rafting rentals. 

Looking to relax your muscles more than stress them out? Take a photography session with an on-mountain photographer. You bring a camera; Snowmass will provide the scenery! After you’ve worked up a good appetite, walk through the town for some food and wine tastings provided by local restaurants. With all types of food, everyone will be satisfied. Restaurants include: Cantina’s Mexican Restaurant, Boogie’s American Diner, Takah Sushi, Mezzaluna Italian Cuisine, and many more.  

Digest while listening to some of the finest local bands play their favorite tunes, or shop around the beautiful town and enjoy the postcard-like views the backdrop of the mountains provide. From Kemo Sabe’s world-famous cowboy boots, to fine art at the 212 Gallery, or designer clothes at Ralph Lauren and Prada stores, Aspen has what you’re looking for. 

Our Values, Your Life

Walter Paepcke founded the Aspen Skiing Company in 1946. The company operates the Aspen Snowmass resort complex, which comprises of the four ski areas nestled in the town of Aspen. Aspen Snowmass’ main purpose, whether it is snowing, or full of sunshine, is to renew the spirit and the “Aspen Idea.”  

We support the  “Aspen Idea,” or the concept of life-long learning and continuous improvement. Aspen Snowmass promotes physical and emotional wellness, as well as delivering exemplary hospitality and superior guest services. Here in Aspen, we want you to enjoy and fall in love with our town just as much as we have.  We are dedicated to providing our guests with as many fulfilling activities and events as possible.  So what are you waiting for? Book your trip today! 
###
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Aspen Snowmass in the summertime

7 Days of Summer Budget

3 Days worth of photography sessions with one instructor per session (spread throughout the 7 days so visitors coming and going will have a chance to take one if they please): $1,000 per session x 3 = $3,000 

7 Days worth of 1 hour AM/PM mountainside yoga sessions for 2 instructors per session, which will be held at the base of Ajax Mountain, located directly in the center of the town of Aspen: $130 for 10 sessions at Arjuna Yoga x2 to get 14 sessions= $260x2 for 2 instructors= $520

2 Food and Wine tastings, which will be held throughout the town, mirroring Soupsköl, which is held in the center of the city and each restaurant sets up their own tent: Fill out Special Event Request Form, following the below link, security deposit to be determined for a moderate event. http://specialevents.aspenpitkin.com/displayForm.cfm 

2 nights of firework displays, held on the first and last night of the Festival: 1 small 5-10 minute display according to hollywoodpyrotechnics.com is $1,000x2= $2,000

(Live music is always found at the Belly Up Bar every single night, which is one of it’s major promotions, so this does not need to be accounted for. Hiking, mountain biking, hot air ballooning, kayaking and rafting are all by different companies throughout the town, we are just promoting the fact that there are these things to do in the summertime. Everything listed is part of the 7 Days of Summer Festival.)

Total Cost: $5,520

Final Budget: $10,000
Summary:

Summarizing this media relations campaign will be easy. Most of our objectives are Internet related and can easily be tracked and measured. Our objectives include: increasing the number of unique monthly visitors to our website, increasing the number of “likes” on Facebook and followers on Twitter, getting more hotel reservations for the festival and during the summertime in general, and increasing awareness and education levels about the summer activities Aspen Snowmass has to offer. 

These objectives are very easy to measure and cost little to nothing. For the website numbers, we can use a tracking service, like Adobe’s Web Analytics. The Facebook and Twitter accounts will also be easy to track, since we just have to keep track of how many people currently like or are following each account, and then check back after every TV or print appearance we receive. Additionally, we will use bitly to measure how many people use a link or spread the word about the festival. We will then compare these numbers and see how much of an increase we had during this year, as compared to previous year’s numbers.

To measure hotel reservations, all we have to do is keep track of how many hotel reservations are made after each TV or print appearance featuring the festival. We can also ask each person making a reservation, whether online or on the phone, if they saw the article, post, or TV segments during that specific time. After the summer season has ended, we will compare the amount of hotel reservations we had during the entire summer, with previous year’s numbers.

To measure the number of people we educated on the summer activities and the festival itself in Aspen Snowmass, I will conduct a survey including two of the target audiences: U.S. families, and young adults ages 21-35, since they are the ones who will mainly be booking the hotel reservations and visiting during the summer. I will select a random sample of each group and give them questions about their typical summer activities and vacations, knowledge on travel deals, and their knowledge on Aspen Snowmass’ offerings in the summertime.

To conclude, I will present all of my findings to management in a Power Point presentation with all of these statistics and figures, as well as all print and televised articles and segments the festival received before and after to show how successful and impressionable each one was. 

