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Look through any beauty magazine and you will see that many makeup-wearing women are always trying to figure out how to achieve flawless looking skin during the day, and that perfect smoky eye look when night time rolls around. 

Nadine Jolie and Marta Walsh, from JolieinNYC and talkingmakeup blogs are here to help! Jolie, a former beauty editor for Lucky and Ladies’ Home Journal Magazines, and author of 2 books, shares her skincare tips on how to create and achieve beautiful, flawless, and clear skin with her favorite Almay products. 

After a stint on Wall Street, and working for Mark Madoff, yes, that Madoff, Walsh created one of the most popular beauty and style blogs on the Internet. She shares her favorite ways to create a perfect smoky eye makeup look with trendy, bold, and glamorous Revlon products.

(Quotes from each blogger) 

Here are Nadine and Marta’s five favorite makeup tips to create celebrity-like face and eye looks at home.

5 Ways to Create the Perfect Smoky Eye…
5 Almay Products for Healthier Skin…
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Almay and Revlon’s Blogging Makeover Contest

Revlon, Inc. and Almay Cosmetics are proud to announce the contest through Nadine Jolie and Marta Walsh’s  beauty and skincare blogs, JolieinNYC.com and TalkingMakeup.com. The contest begins on April 7th, 2012 at 12 am EST, and ends on May 7th, 2012 at 11:59 pm EST. 
Two Grand Prize winners will be chosen at random to win a two-night stay at the Hilton New York Fashion District Hotel, and will be featured on the Style segment on Hoda and Kathie Lee from the Today Show, where each blogger will show their tips and tricks to using each brand’s new products. 

The contest is short, sweet and to the point. Simply enter on each blog under the “Contests” tab, fill out brief contact information, and what your one favorite Revlon or Almay product is and why. To enter your favorite Revlon products, follow the link to www.talkingmakeup.com, and for Almay products, www.jolieinnyc.com. 50 Runner-Ups will be chosen at random to win a sample of their favorite Revlon or Almay product.

Not to Worry, You’re in Good Hands 

Nadine Jolie was one of the first beauty bloggers to come onto the scene in 2005, and now receives an impressive 150,000 unique monthly visitors. As a former beauty editor for Lucky and Ladies’ Home Journal magazines, and author of two beauty books, Jolie knows and can show what she’s talking about when applying and reviewing makeup. 

Jolie has said she believes in “democratic beauty that lifts spirits and eschews trends” and throws her weight behind selected products and brands that are modern classics, or that have stood the test of time. 

A former employee of Mark Madoff on Wall Street turned beauty blogger gives readers the newest trends in makeup and fashion.  Walsh’s favorite quote to live and blog by is a sentiment she once heard Givenchy’s Art Director, Nicolas Degennes: “makeup is freedom. Freedom to become whoever you want to be in that moment…to experiment…to create…to express…” 

With 90,000 unique monthly visitors, Walsh has created one of the most popular beauty blogs out there, giving readers the most up-to-date trends after regularly attending makeup, editor, and New York Fashion Week events.

So what are you waiting for? Enter today and you could see yourself on TV with two of the biggest beauty bloggers in the industry!

PRESENTATION:

Benefits of Using a Blog:
Allows readers to feel more involved by being able to post their thoughts, comments, questions, and pictures of the products. 

Readers can also receive tips on how to use the products to get maximum use out of them, as well as reviews on each one. 

Stronger customer base because they will feel more connected to the company and each brand. Customers will feel more “in the loop” when reading about new products and makeup tips. 

Blogs who have contacted us while I have been here, and who I’ve researched, announce everything from what drugstores are having sales on makeup products, and their own personal, unbiased reviews on the pros and cons of new products. 

Personally, for me, when I see tweets from Revlon, or get any retweets or responses from other companies, I feel like the company cares about its customer base and is more than a large company, but there are actual humans there that want to connect with the customers.
Revlon Honorable Mention: Musings of a Muse: 

Benefit: lives in NYC.

Has categories ranging from beauty tools, Do it yourself makeup tutorials, and literally any makeup brand you could possibly think of.
Almay Honorable Mention: Makeup and Beauty Blog:

More than 20 million visits since 2007 when blog first started

Visits from 227 countries including: The UK, Australia, Italy, and Singapore

Features daily product reviews, makeup tips, and tutorials, which basically makes it an interactive version of a monthly print magazine.

Revlon: Talking Makeup

Downside: back and forth from Arizona to NYC a lot

Good about her blog: she links makeup reviews to tutorials she has done so readers can learn how to create their own makeup looks.

Featured in AOL Stylelist’s top 100 bloggers, now has an app for the iphone, has interviewed with Michael Cohen (from CNN’s Showbiz Tonight and US Weekly’s Fashion Police.)

Has been mentioned in UK’s Telegraph, Cosmopolitan Hong Kong, and LA Daily News to name a few.
Almay JolieinNYC:
Not associated with Angelina! She’s a former beauty editor from Lucky and Ladies’ Home Journal, and an author of 2 beauty books. Blogs on VanityFair.com and Stylelite.com, and has appeared on the Today Show, Tyra, spoken at Columbia, Yale, and Berkeley among other large universities. 

Currently working on her 3rd book and teaches blogging classes through mediabistro.com and contributes towards other influential blogs, such as TheGloss.com. 

We think she’s perfect for Almay because while being fashionable and looking good, she does not follow all of the newest and latest trends. She believes in beauty that, according to her, lifts the spirits and eschews trends. She loves products and brands that are modern classics and have stood the test of time, which Almay has definitely done. 

Now What…
By building buzz months before we launch the blog, we can educated the public so the audience is more receptive. This can create dramatic awareness and builds anticipation.

Host Contests: depending on how many products we want to give away and are able to give away, we can host small giveaways through the blogs from 1-3 times a year.

Readers can enter by simply filling out their name, and contact information, and 10 winners will be chosen at random (on each blog) and will receive a free sample of a Revlon and Almay product.

Prizes: 
2 winners, 1 from each blog

Hilton has a great location, across from FIT and about 5 minutes away from here.
Brand new hotel
I reviewed just a few hotels, the Grand Hyatt at Grand Central, the Marriott, and this Hilton hotel. All were around the same price range, this one being the cheapest, and it’s also brand new and newly renovated.
Today Show Pitch: Highlight these interesting and catchy facts about each blogger and the contest itself

The Segment: We would be promoting each brand’s new products that are coming out in June: the smoky shadow stick and colorstay mascara and the new wakeup makeup.
Press Materials:

Pitch Letter: sent out to all major TV networks/shows to pitch our contest
Press release: to announce the event to the media
Tip Sheet: written by our bloggers, which will give the bloggers, Revlon and Almay coverage and publicity with the new products that are coming out in June. Good way to get coverage in print/online since it’s easy to read and ready to use. Also goes along with each new brand’s products.
Success with Blogs:
Zappo’s has a beauty brands and personal general blogs where they upload pictures and videos. Shows what they have to offer and more. Also shows that the company has a personality, instead of just focusing on sales and selling their products.

Bergdorf, J Crew, and Ann Taylor use Tumblr accounts to showcase their highly visual culture, and also allows bloggers to announce upcoming sales and promotions.

Many publishing and broadcast media are the biggest users of blogs, whether personal or other in connection with blogger spokespeople. Rolling Stone samples content such as videos, cover previews, quotes, and political cartoons for the public. 

Large websites like College Humor, and even Twitter use blogs as a channel for sharing company news, the culture of their company, or to tease new content. 

Air-Asia has a very active social media presence, which has allowed them to forge very close relationships with their customers. They have personal blogs, where the bloggers there write about the culture and their working lives, but this gives the readers the opportunity to submit posts and their experiences on trips.

To Conclude:

Overall, blogging can create “sticky” readers, who easily turn into potential customers. By reading more about the company, getting insider tips on sales, promotions, or new products, readers will feel be able to build a relationship with each company because we’ll be able to show that Revlon and Almay are more than just makeup companies, but that each company has a personality and its own quirks and style. 

Not only that, but mentions, rather than paid advertisements are more credible, especially coming from a highly influential, unbiased blogger, who covers all types of makeup. Publicity like this educates the public, shapes their opinions, provides credibility, and will ultimately sell our products. 

