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TOMS has been on my radar for quite some time. I first heard about the brand from a fellow student during my first semester at Pace University. Since then, I have been inspired by their amazing shoes and their incredible mission. 
TOMS is much more than a successful shoe brand; it’s an organization built on social responsibility and a remarkable business model. Founder and CEO Blake Mycoskie built his brand with a specific purpose in mind. He wanted to be charitable to children in communities all over the world. In doing so, he developed the “one for one” initiative. The “one for one” program is quite brilliant. Each time a customer purchases a pair of TOMS, a pair is given to a child in need. Mycoskie’s generosity has gone viral and TOMS is now a household name. 
“Corporate Responsibility at TOMS provides focus on the environmental and social impacts of our products and operations, responsible giving and employee life” (TOMS). Social responsibility and compassion is the driving force behind the brand; more importantly it’s embedded in their corporate culture. TOMS designs shoes with sustainable and vegan materials and they are continuously working on introducing more sustainable materials within their brand. TOMS’ shoes are made from natural hemp, organic cotton and recycled polyester. They have even gone the extra mile by using shoe boxes derived from recycled paper, printed with soy ink.  

On November 5, 2013, TOMS elevated its brand to another level of environmental consciousness by introducing TOMS Marketplace. The online marketplace will feature other sustainable brands from environmentally conscious entrepreneurs like Mycoskie himself. “I thought this was a great way I can promote and introduce these amazing companies that have a giving-back component to our community, and at the same time, build a really nice addition to our e-comm business…” (Blake Mycoskie). 
As an entrepreneur, I truly admire Mycoskie’s business model and his incredible story. I realize that I can have a successful brand, while making an incredible impact on society without compromising my values. That’s precisely what I plan to accomplish.
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