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Did you know? Product (RED), founded in January of 2006 by U2 singer Bono and Bobby Shriver of DATA, Debt Aids Trade in Africa, in order to raise money for the Global Fund to fights AIDS, Tuberculosis, and Malaria. Bobby Shriver has been the CEO of the company and Bono has been the official spokesperson. It is a brand licensed to partner companies such as American Express, Apple, Inc., Starbucks, Converse, Mortola, Gap, Emporio Armani, Hallmark, Microsoft, and Dell. All of the partner companies create products to sell with the Product (RED) logo. A percentage of each product sold from the companies goes straight to Product (RED) and then given straight to the Global Fund to fights AIDS in Africa.

Here are more interesting facts about Product (RED):
· Our special guest and celebrity spokesperson for events is Kathy Griffin, who has always had (RED) in her and helped out with HIV/AIDS awareness, and will be attending the RED RACE at Pace University on April 18th, 2010.

· Product (RED) works closely with the Global Fund to fight HIV/AIDS in Africa.

· The RED RACE will be on Sunday April 18th, 2010 at 2:00pm, partnering with Pace University students and Apple.

· More than 2.5 million people have received treatment thanks to Product (RED) financing.

· $140 million is enough to put 890 people in life-saving treatment for a whole year.

· (RED) supported Global Funds  have impacted more than 5 million people. 

· Smart shoppers will notice that the Product (RED) iPod cost just as much as the regular iPod nano, but the (RED) one generates funds that will help eliminated HIV/AIDS in Africa and save lives.

· Every day an estimated 3,800 men, women, and children die in Sub-Saharan Africa from this preventable, treatable disease. 

· Just two pills a day, that cost about 40 cents, can keep someone with HIV/AIDS alive and healthy.

· (RED) is a simple idea that transforms our incredible collective power as consumers into a financial force to help others that are in need.

· (RED) was chose, because red is the color of emergency.

· Someone on death’s door can be brought back to life in as little as 90 days, the transformation being called The Lazarus Effect.
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