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Executive Summary

Currently, Hope’s Door is actively using Facebook, Twitter, Pinterest, and YouTube. The numbers of followers range from 30 to hundreds. Although the current research is targeted to the Westchester County Hope’s Door, the national Hope’s Door organization’s social media is not much more active.

Each social media outlet has little activity. They have a small following that has the potential to grow into a large following. If the social media activity for Hope’s Door were more frequent, they would gain more support, get more donations, and have more to talk about. 

A position at the Hope’s Door office to lead its social media presence would help. Having one distinct employee to consistently update the website and all social media accounts would be a huge development for the organization. 

The local community involved at Hope’s Door knows about the social media outlets and shows support, so having a heavier presence will only help its cause. 

Hope’s Door Social Media Improvements

Introduction

Hope’s Door is a local, Westchester County, based organization that has a great support system within the area. In order to attract more support and followers, it has been requested that research be done to analyze the importance of social media in functioning organizations to see what improvements are necessary for the organization’s social media presence. 

Social media is imperative to a company’s community outreach nowadays (Findyourpeak.com). After discovering what media outlets are most essential to the best practices of a company, Hope’s Door has a variety of open doors to explore. Research is being done to see what social media outlets are used by similar organizations and how, as well as what using social media does for your company. Try to rephrase the last part of the previous sentence. It is hard to determine what you are trying say. 

Because Hope’s Door strives to educate and protect victims of domestic violence, our focus with social media should be personal interactions, reader feedback, and informational. Many improvements are being made involving Hope’s Door’s social media accounts.  The great thing is that we  have the basics done. We are accounted for on the most popular media outlets and we have a base following. The next step would be to have more enthusiastically involvement  on our pages. The following illustrates what presence Hope’s Door currently has on different social media outlets, what these outlets have to offer, and what Hope’s Door can do to utilize these sources to their advantage easily. 

Social Media Outlets

The general website has link to the Facebook and YouTube accounts. This is a great start. This allows followers to acknowledge that Hope’s Door does, in fact, use social media outlets. 

Hope’s Door’s Facebook page currently has 824 likes. There is no consistency with posts; they are not daily, weekly, nor monthly. The posts that take up the page consists of thanks to supporters, event notifications (not actual event pages), and relevant news articles. The other outlet that is advertised on the website’s home page is YouTube. The YouTube account only has four videos on it in the last two years. The most recent video was four weeks ago and it was about the history of the organization. There are two subscribers and about 500 views. 

Hope’s Door also has Twitter and Instagram accounts, although it does not promote them on its website. Similarly posted on Twitter and Instagram are supporter recognition posts, event information, and news. There are 34 followers on the Twitter page and 143 on the Instagram. The Twitter account is the Westchester organization’s personal account, meanwhile the Instagram is not a local account but a Hope’s Door national account. That being said, the Instagram has 401 posts, while the Twitter has 18 tweets. 


The other two social media outlets that Hope’s Door utilizes are LinkedIn and Pinterest. These two have a little bit larger of a following, as well as activity. LinkedIn has 269 followers but only two posts in the last year. Pinterest has over 100 followers, 12 active boards, and posts about events, issues, and relevant media. 

Improvements 

Hope’s Door has a social media presence. However, it is not a strong one. I know the focus of Hope’s Door and our mission is one of such importance, so much so, social media may not seem like something to focus on. But because most of our supporters are most likely social media friendly, as everyone basically is now, we should have a larger presence to keep our viewers engaged and educated. “Social media helps companies reach new customers” (Polanska, 1. Social media can be used for socializing, professional networking, publishing/posting, and blogging. Each of these has its own benefits, but all possess a forum where communities can interact, share, and communicate via the web (Polanska, 2014). 

That being said, Hope’s Door has a variety of ways to improve its use of social media. Other organizations, such as the Joyful Heart Foundation and My Sisters’ Place use their media outlets to have people register for events, have them share personal experiences, stories, and opinions, as well as, to create opportunities. Although Hope’s Door has made an effort to create this environment, it has not been the strong push it needs to be. Because we are a local nonprofit, we need the support of followers to help keep us successful.

A. Facebook – Although Facebook has had its rise and decline of limelight, Facebook has numerous features that can be imperative to the success of any type of organization. Hope’s Door can use Facebook to track activity on its page, they can create donation opportunities, post pictures with links to other sites, as well as so many other network communication opportunities. 

B. Twitter – Twitter can help followers and supporters interact with an organization on a personal level. Whoever manages the social media account is speaking for the organization as a whole. It is important that posts reflect who we are as an organization and what your beliefs, motives, etc. are. Twitter can also be used to direct people to donation websites, link them to important newsworthy information, and allow them to share opinions and  ideas on current or relevant issues that are related to your organization.

C. Instagram – Through pictures, people can share millions of thoughts, opinions, and even opportunities. Instagram allows you to link the pictures and videos you post to your other social media accounts. That way, the pictures will post on those accounts in addition to the Instagram. When an organization has an event, people would be thrilled to see pictures of themselves on that organizations page following the event. This would attract more people to the page and keep people interested in your organization, along with its goals and practices. 

By posting more frequently, tagging individuals or other organizations, and posting more pictures Hope’s Door can attract a larger following that will keep people interested and intrigued about what the organization is doing to educate people about domestic violence. 

Conclusion

If there is no current social media position held at Hope’s Door in Westchester County, there should be. Not only could this person track and update the numerous social media outlets, he or she can continually research what people are interested in and what may be important for their followers to see. 

Hope’s Door has a small social media presence. Because it has such an significant cause, it is important that it have the same opportunities to attract supporters, and support, that larger organizations do. It is easy to post pictures and links of what’s going on in the news about domestic violence, and allow  people to comment and create a community around their organization. The position should be in charge of posting at least once a day, responding to other people’s posts, tagging people in comments, and updating information. 

Much research 
has been done that supports the use of social media in the workplace. Obviously to the extent that the social media usage would be strictly for the company’s focus (Polanska 3). Having a social media presence in this day and age is essential to the community outreach in any business. Hope’s Door, along with all businesses and organizations should take full advantage of this free marketing, advertising, and promoting that social media can offer. 
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