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83rd Annual Academy Awards Left Viewers Disappointed

MARK ROBERTSON

Arts & Entertainment Editor

The Oscars is supposed to be Hollywood’s biggest night since it honors the best in film each year. Sadly, many viewers were left disappointed with the overall show on Feb. 27.

The Academy decided to go young and hip this year by bringing in two of today’s biggest movie stars to host the evening – James Franco and Anne Hathaway. 

The two generated a lot of buzz, but they were not as outlandish as previous hosts have been, including Steve Martin, Alec Baldwin, and Ellen DeGeneres, which is almost a requirement to be a good host.

Generally, the host(s) of the Oscars how begins the show with a stand-up routine that pokes fun at all the nominees. Franco and Hathaway probably couldn’t do so because they would have burned a lot of bridges in the industry if they had done so. 

Instead, they played it safe, which only resulted in a few chuckles.

Hathaway pointed out her mother in the audience, who then told her to stand up straight. Franco’s grandmother was in the audience and said she saw Markie Mark. It was cute, but not laugh-out-loud funny like it should have been.

Of the two, Anne Hathaway was the better host and carried most of the show herself. She was full of energy and performed a comical musical number, dedicated to Hugh Jackman.

James Franco was serious and stoic. His highlight was when he simply walked on stage in drag, dressed in a woman’s gown with a blond wig and makeup.

Their best moment was when they parodied several of the nominated films, including Inception, The Social Network, and The Fighter in a skit in which that wasn’t even live.

At one point, eight-time Oscar host Billy Crystal came out for a short stand-up bit of his own, which exemplified what an Oscar host should be. It was a much-needed surprise.

As predicted, none of the winners in the acting categories were surprises. 

Colin Firth won Best Actor for The King’s Speech. Natalie Portman won Best Actress for Black Swan. And Christian Bale and Melissa Leo won for their supporting roles in The Fighter.

It was a close call for Melissa Leo, not only because she was in the most competitive acting category of the year but because she received a lot of negative attention after the release of her own “For Your Consideration” campaign prior to the big night. 

With this in mind, there was a lot of talk of dark horse Hailee Steinfeld winning for

True Grit. Steinfeld is only 14-years-old and was the night’s youngest nominee. Although it deserved much more than it received, Inception tied for the most wins of the evening, taking home four of the technical Oscars – Best Cinematography, Sound Editing, Sound Mixing, and Special Effects.

While there was no chance of winning in any other categories, Inception should have also won Best Original Screenplay and Best Original Score for its epic and memorable music composed by Hans Zimmer.

The King’s Speech was the big winner of the night, also earning four Oscars – Best Picture of the Year, Best Director (Tom Hooper), Best Actor, and Best Original Screenplay.

It seemed most critics and insiders were predicting David Fincher would take home the Best Director award for The Social Network, but Tom Hooper’s victory foreshadowed The King’s Speech’s Best Picture win.

With the 2011 Oscars only a couple weeks behind us, it’s already time to think about which actors and films will reign supreme in 2012.

Mark Robertson can be reached at mr94969n@pace.edu.

Celebrity Fashion Lines

TORRAINE HUMES

Featured Reporter

Almost as long as there have been celebrities, there have been celebrity clothing lines. Everyone from Jenny from the Block to Jenni from Jersey Shore has trifled with designing.

For some unbeknownst reason, everyone in Hollywood believes they have the ability to run a successful fashion house. Some use it as a ploy to extend their waning celebrity status, while others just think because they like pretty clothes they should be designing for the masses because they like pretty clothes. 

While most face utter failure and bankruptcy, a few slip through the cracks.

Take Jessica Simpson for example. The woman practically doubled her net worth since she stopped making music. She’s set to make one billion dollars this year from her clothing and accessory products. 

However, commercial success doesn’t earn one respect from the fashion elite. Only a miniscule number of celebs garner both respect and revenue. Let’s examine who these lucky few.

Victoria Beckham has always had a very distinct sense of style, dating back to the unfortunate clothing trends of the 1990’s. Since her Spice Girls days, Becks Beckham has pushed herself ahead of her ex-band mates and A-list husband by becoming a worldwide style icon.

Often lauded for her immaculate appearance and predilection for sky high heels, in 2008 she finally brought her taste to the public in 2008. The eponymous Her clothing line is the most worn and photographed celebrity line to date. Most of the looks are just one piece dresses with matched paired accessories.

Along with dresses, there are bags and sunglasses. Demi Moore, Jennifer Hudson and Blake Lively have worn her designer bags and sunglasses among many others. In 2010, she received her first award from the British Design Council. 

Gwen Stefani’s L.A.M.B. label debuted in 2004 and was a hit from the start. The clothes have a fun, cool, modern edge to them. She incorporates her No Doubt rocker quirk into everything she creates.

Stefani has explored color filled, pattern intense, tribal patterns in her recent collections. She has an aesthetic that is all her own, and Her clothes are often featured in various fashion magazines with a style all her own. Celebrity clientele include Mischa Barton, Kim Kardashian and Rachel Bilson.

Mary-Kate & Ashley Olsen decided to completely submerge themselves into the fashion world. The girls (with the exception of sporadic minor roles) left the entertainment world and are full-time fashion designers.

These two manage and design for three different labels. The Row is their main line, Elizabeth and James, their diffusion line and Olsenboye, their teen line. They sell on the platform of “high end basics.”

Luxurious blazers, leather leggings and coats are among the most popular pieces. They’re often criticized for their steep prices (simple white t-shirts start at $200), but their high price points haven’t slowed down business whatsoever. Heidi Klum, Carrie Underwood, and Lauren Conrad have been seen in their clothes.

The most notable and commercially successful celebrity brand would have to go to Stella McCartney. The daughter of Sir Paul has made a pretty great living from her designs. She’s become so successful in her own right that many younger fashionistas don’t even know about her famous father.

She started off designing for the established Chloe label Chloe and in 2001 ventured out on her own in 2001. Natalie Portman, Kate Bosworth and Rihanna are a few of the hundreds of celebs seen in Stella McCartney.

A lot of celeb designers make the mistake of just following (often over-used) trends and reproducing them with their name slapped across. In order To survive as a designer, you have to offer a fresh perspective. 

There’s no point investing thousands of dollars in a label that makes clothes you could find just about anywhere. These five women show a respect for the craft and a unique vision of style. This is the way you create a celebrity clothing line.

Torraine Humes can be reached at th10836p@pace.edu.

Mercedes-Benz New York Fashion Week

Fall 2011 Trends

JENNIFER NGUYEN

Featured Reporter

The Mercedes-Benz New York Fashion week recently ended for the fall 2011 season. There were over 85 shows, some onsite at Lincoln Center, while others experimented with nontraditional runway shows. 

There was a vast array of trends that were donned on the runway for the upcoming season. Although there were plenty to list, the top three trends were fur, mixed patterns, and maxi skirts.

Fur took over the runways, with at least eighteen 18 designers incorporating this trend into their collection. Big names such as Oscar de la Renta, Michael Kors, and Tommy Hilfiger showcased plenty of accessories, fur lined pieces, etc.

Although fur is not new to fall collections, the immense amount of designers that showcased this trend throughout their collection was incredible.

Rachel Roy had beautiful fur accessories that offset the mixed pattern theme. Rebecca Minkoff had standout fur pieces, such as the thick fur shawl draped elegantly over a model’s shoulders. This trend, which never seems to lose popularity, was seen continuously throughout many of the fashions shows that were held at Lincoln Center.

Mixed patterns were seen as a main theme from a variety of designers. There were 16 designers had with numerous mixed patterned garments. which mixed various patterns together. 
Collections from Designers such as Tory Burch, Libertine, and Gary Graham consisted of pieces that mixed anywhere from two to five patterns in each outfit.

Although most of these garments would make creative standout pieces in a wardrobe, the theme was creative, but unrealistic. At times, the trend was over the top, as seen in Libertine’s collection, which incorporated a pair of patterned leggings with a neon business suit and a striped blouse.

Maxi skirts, usually reserved for spring or summer collections, were also a “heavy-hitter” in the fall 2011 season. More than ten designers put a big emphasis on these long, tube-like skirts throughout their runway shows.

Designers such as Marc Jacobs, Vena Cava, and L.A.M.B had several outfits that worked around the silhouette of a maxi skirt. Vena Cava, for example, showcased a square neckline, long sleeved maxi dress, with a beret and gold accessories. It was exciting to see such a trend for the upcoming fall season.

This year’s New York Fashion week hosted a huge selection of amazing designers, with various trends (listed and not listed) seen at Lincoln Center. Just remember: fur, mixed patterns, and maxi skirts (or silhouettes).

Jennifer Nguyen can be reached at jn63359p@pace.edu.

Adele Album Review

TORRAINE HUMES

Featured Reporter

“There’s a fire starting in my heart, reaching a fever pitch, and it’s bringing me out the dark.” This opening line from the first track, “Rolling in the Deep,” pretty much basically describes the emotional rollercoaster you’ll experience listening to Adele’s new album, 21.

The first thing you should know about Adele is that she can really sing! It seems like it was only a few months ago that she released her highly successful album, 19, when in reality, it was three years ago. This time she offers up something a little bit darker and certainly more epic.

The title 21 isn’t just a logical continuation of the age-marked title for her previous effort. It’s actually a declaration of adulthood and maturity. Twenty-one is the age when life’s doors are opened and a mentality shift is expected. Adele readily acknowledges this shift in pre-release interviews.

Her lyrics are so poignant and elegant that you often forget she was a teenager when she wrote it. How can so much insight come from such a young girl? Experience, of course. 

Her personal experiences once again inspire 21 --most specifically, a romantic relationship that began, crashed, and burned in the time since 19.

Most songs are essentially about the break up. But to classify it as just a breakup album would be misleading. 

The lead single “Rolling in the Deep” is quite vocally and sonically ambitious vocally, and sonically and sounds like nothing else on the radio today. The song is about the emotional aftermath of a breakup. It’s bluesy and up-tempo, showing that sometimes it’s just satisfying to be bitter.

Adele grabs listeners in from the beginning with that powerful, emotive voice that doesn’t let up. “Rumor Has It” is the second track and the last quick paced moment of 21. It’s cool and has a different sound than what most are used to from her. But in the end, it’s the track you just endure to get to the good stuff.

The good stuff Songs like “Turning Tables,” “Set Fire to the Rain,” and “One and Only,” are the good stuff. which are simply amazing. Not only do they exhibit vocal acrobatics, but these songs are cathartic beyond comprehension.

For every song on the album, you get an empathetic feeling. There’s a quality about her music that connects with the audience on a different level, in an “I feel your pain” kind of way.

Nothing bad can be said about this album. It’s a moody masterpiece, wrapped up by the optimistic “Someone Like You”--a song reassuring her that she’ll find love again. She always ends on a high note.

Torraine Humes can be reached at th10836p@pace.edu.

Lady Gaga Does it Again!

The “Born This Way” Music Video

MARK ROBERTSON
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Whether it’s due to their lack of originality or their limited outlets, music videos are practically dead. But one artist – The Queen of Pop herself, Lady Gaga – is consistently making music videos that are full-blown and elaborate experiences as opposed to just a showcase of great lip syncing.

Gaga’s most memorable videos include “Telephone,” the Quentin Tarantino-esque nine-and-a-half minute short film and sequel to “Paparazzi,” and the most recent winner for Best Music Video at the MTV Video Music Awards “Bad Romance,” which takes place in a futuristic Russian bathhouse. 

As time goes on, it seems they become more whacky, yet more brilliant at the same time.

Her latest video for her current hit “Born This Way” is no exception. In fact, it is so far out there that it features aliens from G.O.A.T. a Government Owned Alien Territory (G.O.A.T), as she says at the beginning of the video.

Gaga’s videos generally tell beautiful stories and have spectacular visuals to back it up. 

“Born This Way” does just that and raises tons of questions, which is the brilliance behind her videos. There is always a much deeper meaning than to what simply meets the eye.

“This is the manifesto of Mother Monster,” she states at the beginning of the video. 

Gaga is the mother of a new race within humanity that bears no prejudice and no judgment. She is constantly giving birth. Gaga takes the first two-and-a-half minutes to narrate this story of good as well as the birth of evil. 

While she once wore a machine gun bra in the Alejandro music video, she is now shown giving birth to a large machine gun to represent evil.

“How can I protect something so perfect, without evil,” she asks. 

Gaga’s videos can be discussed and analyzed at nausea.

After her intro, which must be viewed several times to get a grip on what she is saying, Gaga joins her dancers in a unified dance. Some of the shots of the group dance shots are reminiscent of “Bad Romance,” and the cinematography is crystal clear and showcases a wide range of fantastical colors and costumes.

To experience it for yourself, watch the video for “Born This Way” on Gaga’s Vevo channel at YouTube.

Mark Robertson can be reached at mr94969n@pace.edu.

